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http://drive.google.com/file/d/15a0-7XRBjYe6cy1Gg95RGvBKK4Nx32AC/view
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We believe in the 
transformative 
power of nature and 
activity.

This is why we’ve made
it our mission to:

Get Everyone 
Outside



TravelNevada.com

AI changes 
how we 
travel, but not 
why

User Searches   
USES AI to find  

best places to ski

Reads ski article / AI Summary of 
article  

Goes on ski trip 
and watches 
WME in theater 
next tour

Downloads Gaia and 
Upgrades to O+

Subscribes to content 
bundle + watches WME

Uses AI to book 
or bookmarks 
travel

PLATFORM

AI impacts every part of the journey

● Discovery, research, booking, 
IRL enhancements

Purpose is unchanged

● Time Spent Outside

● Community + Connection

● Human interactions

● Awe, Solitude, Joy



The Full Travel Journey Powered by AI
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http://drive.google.com/file/d/1nctbGvz8l1C2xFeWz2R0dxdxaZ3dAqrV/view
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TRUST IS 
CURRENCY,
AND IT CAN’T BE 
AI-GENERATED.

http://drive.google.com/file/d/1E9NCYFpPsTEUwM41sGwuXvqoJSMD3dFb/view


Moderated
Q&A



Join Us For Drinks
Sponsored by

TravelNevada.com




